Writing For Profit:

Break into Magazines

Written By Award-Winning
Australian Writer

Cheryl Wright




Writing for Profit: Break into Magazines — Mini Ecourse

Writing for Profit:
Break into Magazines

*Mini Ecourse*

Written by Cheryl Wright

Brought to you by http://www.writefromhome.com

~ This mini-ecourse may be freely distributed ~

Copyright © 2007 - Allrights reserved

Cover Art Design by: Cheryl Wright

No part of this publication may be reproduced, stored in a retrieval
system, or transmitted in any form or by any means, electronic,

mechanical, recording or otherwise, without written permissi on from
the author.
All elements of this mini - ecourse are covered by copyright
Published in Australia by

Write Essentials
PO Box 913,
Springvale South 3172

©Cheryl Wright — All Rights Reserved
Page 2


http://www.writefromhome.com/

Writing for Profit: Break into Magazines — Mini Ecourse

Table of Contents

Lesson One T Introduction & Making Money from Writing
Lesson Two T Brainstorming Topics

Lesson Three i What Next?

Lesson Four i Snail-Mail vs. Email

Lesson Five T Studying Magazines

Lesson Six 1 Photographs

Lesson Seven i Sidebars

©Cheryl Wright — All Rights Reserved
Page 3



Writing for Profit: Break into Magazines — Mini Ecourse

Lesson One T Introduction & Making Money from Writing

This is Cheryl Wright, and I'd like to welcome you to my
ANriting for Profit: mBi-ecaukse.i nt o Mag a:

This mini-ecourse will give you a taste of what is included in the full-
version ebook, while at the same time help with your writing.

Over the next few lessons, | 6ing togeveal some of the tips, tricks, and
techniques needed to produce saleable non-fiction articles for magazines.

Before we begin though, I 61l tell you a bit

I 6m an Au st and uniil about faur yearseaga, struggled to get published. | took literally dozens
of courses, and read heaps of books on non-fiction writing, but not one of them taught the fundamentals
to get published in magazines.

The way things were going, | thought | would never get published.

You may be aware that in addition to my non-fiction work, | also write fiction 7 in the form of novels and
short stories. The money earned from my non-fiction work far outweighs that earned from fiction. In fact |
make way more from just one feature article than | made in royalties for almost two years with one
particular novel.

Seriously.

| write non-fiction books and features, and in 2006 | began writing for an Australian magazine. For three
years | wrote for an American magazine, but decided to stop when the entire focus of the magazine was
changedand | wasnot i nt er es i wides.ilnd m hdetalesesabitj wewdthavenlzeént e r
extremely difficult to continue.

| also write for businesses from time to time, and do quite a bit of freelance editing. Oh, and | write (and
often teach) courses for writers, and present workshops at schools, libraries, and conferences.

As you can see, | &d&m constantly juggling projects.

I 6 m -@imefwritér,land have been for almost four years. This followed the difficult decision to leave my
day-job because of a medical condition. | have a lung disease called Bronchiectasis, as well as a major
immune deficiency that requires four-weekly transfusions and a day in hospital each time.

The positive to all this is that without the condition, | would still be working sixty hour plus weeks without
time to do what | love best i writing.

©Cheryl Wright — All Rights Reserved
Page 4



Writing for Profit: Break into Magazines — Mini Ecourse

Becoming so ill was one of the t toughwaytp depipbutmitshard n my wr
work and tenacity, | now live a pretty normal life i apart from the infrequent hospitalizations and monthly
transfusions. (I use that time to edit, and often to write.)

To cont i nue é writmg, hdd quitetaibipohweb design, and own some writing-related websites:

http://www.writer2writer.com

www.aussieauthors.com

http://www.Resources4Writer.com

| also produce a monthly ezine for writers called Writer to Writer. |If you havenodt done so
suggest you subscribe by going to http://www.writer2writer.com

| f you find itds ruestubscfibe as ayimkus, providedovdth evaaysemail tthat is sent.
Writer to Writerist ot al 'y fr ee, and -rglated fps dnd rgseurceswithteach issue. wr i t i ng

If someone had told me four yearsa g o | would be writing for a living, I
I still c a n éang doeanh hascometruey | i f e
Can | make money writing? Sure you can, especially with non-fiction writing. But donét be f

you have to learn the fundamentals, constantly write and improve your craft, and take courses regularly.

Apart from the writing itself, you can also make money from presenting classes, workshops, and speaking

events such as conferences, schools, and sooni once youdved eywdwambdelsth as an o6e
generally charge a minimum of $90 per hour for speaking/teaching events, and have no trouble

whatsoever getting this amount. Depending on what is required, the cost is sometimes much more.

Take heed though i you musttreatyour wr i ti ng as a
t

Ss. Ot her wi se it
wonodét be taken seriously. But I

esson for anoi

Apart from the monetary side of things, the satisfaction of writing i a book, article, whatever i is
incomparable. Holding that book or magazine in your hands cannot be equaled. The thrill of publication
never goes away. Believe me.

Keep reading to begin your career as a freelance magazine writer!

Cheryl

http://www.cheryl-wright.com

http://www.writer2writer.com
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Lesson Two T Brainstorming Topics

In this lesson we are going to explore ways to find topics to write about.

First let me tell you that there are some ‘hot topics’ in freelance writing. They haven’t changed
much over the last few years, and these are the easiest to sell. At least that’s what everyone
tells me. s

Here they are:

Family / parenting

Health / fitness

Romance / sex / relationships
Money

Careers

Hobbies

Entertainment
Self-improvement

If you have expertise in any of these areas, then this should be your brainstorming focus. If not,
you need to find something else as your focus.

Do you have a topic in which you could say you have ‘expert status’ or are very knowledgeable?
If so, great. If not, the following exercise will help:
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Write down any classes you’ve taken (i.e. sewing, crochet, web design etc):

Your children’s interests (i.e. Cubs, Scouts, Little Athletics etc):
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Pets you have or have had:

Now that you’ve done the exercise, we’re going to make something from all your information.
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I’'m going to use parenting as my topic example throughout the book. But rather than just tell
you what to do, I’'m going to showyou as we work together.

So... pick ONE topic that you feel has the potential to start you off. This will be the focus of your
first article.

Using a clean sheet of paper, write down your topic heading in BLOCK LETTERS at the top of the
page.

Now | want you to brainstorm some sub-topics, leaving about ten lines between each. Here are
mine:

Children behaving badly
Nutrition

Playtime

Making rules

Starting school

From your sub-topics, | want you to pick just one to work with. Now we’ll expand the sub-topic
you have chosen.

How many ideas can you come up with for your sub-topic?

To continue with this exercise, go here.
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Lesson Three T What Next?

In this lesson we are going to look at submitting.

You’'ve brainstormed, expanded, and written your outline, so now you’re ready to write the
article, right?

Wrong! Totally wrong.

What novice writers don’t understand is that it’s totally and absolutely unprofessional to write
an article then try to sell it.

Published writers never write an article until they have secured a contract. Ever.

Otherwise you could spend days researching and writing, only to find you are unable to sell it.

Yep, been there, done that. And the article is still sitting on my hard-drive unsold — four years
down the track.

These days | only submit queries, and until | have a contract or email of confirmation, | don’t
start writing.

So let’s now tackle a query letter.

| use a generic letter that | customise for each query and publisher.
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Here’s the basic query | currently use (this is revised as | add more to my writing portfolio):

| am an Australian author and frissmce writer, multipublished, with several awards for my
writing. | have six published books (both fiction and-fiction), with more due for release in

2007 and 2008. | write for magazines and websites, and have also had short stories published.
In addition, my work has appeared in several anthologies, with more to be published soon.

My writing has been published around the world, and apart from my other freelance work, | am
a regular contributor to Executive PA Magazine (Australia), which is aeglyanagazine. For
three years | wrote a monthly travel column for The Grapevine.

LY FTRRAGAZ2YS LQY (GKS 26ySNI 2F 2 NRGSNH2 NRGSNID
make money from their writing, and teach writing on and offline when time psringm also
the romance editor for The Magazine of Unbelievable Stories (US) on a freelance basis.

14 @2dz OFy &SS3I L QYanhwritedéand®s agifoNileks liahd c&n genbidllyi S NID
addzLJLX @ | 002 YLJ y @& Ay Itimelirdtel #nd AldedidieddPbudingsy, ard habedzf f
never missed a deadling.can supply clips of previously published work in either pdf format, or

via snail mail if you prefer.

Okay, now | want to target a women’s magazine, so | need to add some appropriate
information. But | want it to flow well, and still make sense. To this end, | start the letter off
with the above example, but because I’'m moving it further down in the query, | remove the last
paragraph (see highlighted section below), then add some extra information:

{2YS 2F GKS (G2LIA0&a LQO®S GNARGGSY Ftoz2dzi Ay (GKS
limited to):

Handy Hints

Assertiveness

Parenting
Relaxation/massage/essential oils
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Travelg including unusual or basically unknown travel destoradiin Australia
Food

Domestic Violence

Time Management

Working Womerg managing home and family

22YSyQa AaadsSa

& @2dz OFy aSS3s L QNcanltwritgfBailibes an@addlers] antl Gan wshay( S NID
supply accompanying photographs if necesgaryL Q Yimd writérdaidfa registered business,

and have never missed a deadlifecan supply clips of previously published work in either pdf
format, or via snail mail if you prefer.

| look forwardto your early response.

The remainder of this section gives several examples of queries that worked and landed
assignments. To continue, go here.
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Lesson Four T Snail-Mall vs. Emalil

Years ago | submitted everything by snail-mail. And | always sent an SASE (self addressed
stamped envelope). Why? Because | was told | had to, and was too scared not to!

These days | rarely use snail-mail, and if | do, | certainly don’t send an SASE. If the publisher is
interested, they will contact me, SASE or not.

The majority of my queries are sent by email, and I've used this method for about three years.
The reasons for this are two-fold:

1. Itincreases my bottom line by saving postage
2. It's more efficient as | can whip off an email in less than a couple of minutes, resulting in
more queries being sent.

And apart from these reasons, editors love it because they can send a quick reply and get it off
their hands.

Okay, so now you’re ready to send your query. But where do you sent it?

A lot of novice writers (and | include myself here — a few years ago) get their markets from
websites that have free market listings.

Don’t get me wrong, sometimes these markets work, but I'm yet to secure a gig using free
listings. All of them to date have been found in books, ebooks, and lists I've paid for.

Think about it — thousands of writers chasing the same listings...
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Lesson Five T Studying Magazines

Have you noticed that not once did | tell you to go out and buy magazines that you might like to
write for?

Why, you may ask.
The reason is simple — | don’t believe you need to.
Again, in case you missed it, or didn’t understand what | said:

L R2Yy Qi o0StAS@PS &2dz ySSR G2 addzRe + YI3FTA

Think that’s a bold statement? Then think again.

Not once in my entire writing career have | studied a magazine then had an article accepted for
it.

Not once.

All the magazines I've written for have been totally unknown to me and totally unsighted by
me.

Sure, | study the guidelines and read them at least three timesAnd if there’s a website, | take a
look around. But | absolutely refuse to spend my hard-earned money buying magazines that
still may not accept my work.

Stubborn? Yes | am.

Make sense? Absolutely!
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| know writers who buy dozens of magazines every month and still haven’t been published in
them. All it does is make your pockets emptier than before. (And that’s the opposite of what
you’re trying to achieve.)

| recently saw a tip that may appeal to those who still adamantly believe they need to study
magazines.

Most doctors, dentists, chiropractors etc have magazines in their waiting rooms. Many change
them each month.

Approach the receptionist and ask if instead of throwing the magazines out when the fresh
ones arrive, they could be saved for you.

Okay, | know they’ll be a month or so old, but you don’t need them anyway, so what difference
will it make? 5
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Lesson Six i Photographs

As | mentioned earlier, supplying photographs changed how many acceptances | received.

To start with, | didn’t think my photography was good enough to be used. In fact, when | was
using a camera that needed film, it definitely wasn’t. However, from the moment | started
using a digital camera all that changed.

| can’t be certain, but | think it can be attributed to the fact | can preview the photo. So | can
see if the light is good, or the photograph is interesting enough to be published. Any blurring —
which is rare with digitals — is immediately evident.

A lot of my photographs have been used in magazines over the last few years.

Always check the guidelines to see what resolution is needed by the magazine. When | began |
didn’t have a digital camera, but since | was in Australia and needed to email my photographs
to the US, | invested in a good quality digital camera. It cost just over $2,000 to get set up, but
I’'ve earned that money back several times. Plus it’s a tax deduction because it’s necessary for
my work. (You need to check whether this is relevant to you as tax laws differ from country to
country. * Check out my disclaimer. 5 )

A few little tips to taking publishable photographs:

e Photographs of scenery or buildings etc are boring. Make it personable by including
people.

e Don’t have a lot of background in the photo. Close-ups generally work better.

Make it as interesting as possible. Ordinary photos don’t make it into print.

Include informative captions with each shot.

Don’t send photos that have glare on them. They’re unusable.

| take anything up to 250 photographs for any given feature. | know I’ll get at least half

a dozen that will be suitable. Since it’s digital, it hasn’t cost any extra.

When purchasing my camera, | bought additional memory cards. And | was able to negotiate a
discount because | bought them at the same time. Having three memory cards means | can
literally take hundreds of photographs.
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What you don’t use for this article means you have different photos you can use for similar
articles to make them more unique.

To learn more, see examples of good and bad photographs, and use ‘sources’ to your

advantage, go here.
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Lesson Seven i Sidebars

Not all magazines require sidebars, but the majority do. Most editors love them.

If you don’t know what these are, grab any magazine and look at one of the feature articles.
See the boxes filled with information? They’re sidebars.

They give the reader additional information about the story they’ve just finished reading, and
details on where they can find the businesses quoted in the body of the story, other businesses
of interest, helpful websites etc.

Sometimes a sidebar might be a list of things related to the article. For instance, for an article
about fitness and ways to get active, the sidebar could include (say) ten ways to get active on
the weekend, and another six ways to get active during the week.

It may include things like:

Riding your bike

Turn on the music and start dancing

Go for a picnic then bushwalk afterwards
Take the stairs instead of the elevator

PwnNPE

| once wrote an article about the Barossa Valley in South Australia for an American magazine.
The sidebar was information about Australian wines that would be released soon in the US.
Since I'd sourced information from several high profile wineries for the article, | asked them to
supply information about the wines that fell into this category, and requested graphics of them.

Sidebars can also be essays, but they must be brief. Sidebars are not usually very long, and
more often than not are just there to give the reader a little extra information.

They can also be in the format of quizzes. Flick through any magazine and you're sure to find at
least one example of this.

Remember those teenage magazines you used to read? Get X number of points for specific
answers, then see how you scored at the end? They're a perfect example of quizzes for
sidebars.
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| generally use sidebars as leverage to get help with my research. | tell the business involved
that | will include them in the sidebar (and always do), and also quote the circulation of the
magazine, if known. They’re usually more willing to help out if they’re going to get ‘free
publicity’.

The editor will always let you know if you need to supply sidebars.

You can find another sample of a sidebar in the appendix.
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Thank Youl!

We | | my friend, webve come to the end of our time tog:¢
helped you with your non-fiction writing.

Now t hat y ou 06 v e esjwyable, aldoprofitablea sog-fiction writing can be, | urge you to
continue with your writing ambitions.

The complete and unabridged version of Writing for Profit: Break into Magazines contains much more
information and advice than | can to squeeze into a mini-course. Please check the details at the website

www.writer2writer.com/writeforprofit.htmand start your magazine writing career today.

In closing, I 6d | i ke to wish youendeaveursyandlaok ferwvdidt® s ucc e s
seeing your name in magazines!

Cheryl

http://www.cheryl-wright.com

http://www.writer2writer.com

Writing for Profit:
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